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Teacher Guide

English Lesson Notes

The World of Advertising

Ideas to adverts

 Lesson Outcomes

• explain the steps followed in developing an 
advertisement

•
industry

Curriculum Links
LO 3: Writing and Presenting
• demonstrate planning skills for writing for a 

 Lesson Notes
There are FIVE Steps in the process of developing an 
advertisement.
Step 1: Positioning

• what products it is going to sell or services it is going 
to provide

• what its target market is
• what image it is going to portray to its customers
• what needs will be met by the product
Step 2: The Brief

• what kind of advert the company wants the 
advertising agency to develop

• how much money they are prepared to spend 
• what message they want to send to the public 
• which target market they want to aim at 
• what medium they want to use to send the message
Step 3: The Concept

they propose could suggest: 
•

advert
• what pictures and text could be used in a print 

advert
• a slogan that could be used

Here is an example of the 
type of concept that an 
advertising agency may 
suggest for a new 
perfume: 
• the product should 
be aimed at female 
teenagers
• the product should be 

advertised as something affordable yet fun
• a model and a night club should appear in the 

advert to create a sense of the type of person who 
would use the product and the venues this person 
may go to. 

STEP 4: The Pitch
•

client about their ideas for the advert.
•

STEP 5: Production
•

artwork is created to make the advert ready for 
publication.

photograph of the model and the night club as well as a 
picture of the perfume.

? TASK

product or service that appeals to you.

service.

product or service. 

rest of your class.




